
	  
	  

Brand Analysis: eHarmony 

Brand Attributes and Functions 

eHarmony is a dating site for individuals seeking long-lasting relationships. The 
site contains many features for its customers to utilize, but the most famous 
feature of this website is its compatibility test. It is essentially a questionnaire 
that asks 436 questions based on 29 dimensions of what an ideal successful 
relationship should be comprised of (Colker, 2005). Hopeful individuals are then 
matched to others who fit at least 25 out of the 29 relationship dimensions 
similar to them. If a person does not match to at least 25 dimensions eHarmony 
does not match them (eHarmony, 2012). 

Other features of this online dating website include a messaging service as well as 
a call service. One of eHarmony’s goals is to make its customers feel safe while 
trying to meet their significant others online. eHarmony knows that online dating 
can be potentially dangerous so they have made security features to their 
messaging services. For example, their call service in which an interested 
individual requests to call their match can press a request button on their page. 
The person receives the request and has to accept it. After the person has 
accepted the request they can then utilize the “place a call” button. The catch here 
is that none of the individual’s information is revealed to the other person. It is a 
unique, safe and helpful aspect to online dating (PR Newswire, 2007). 

Another feature on their website that customers can take advantage of is their 
marriage wellness program. This program is designed to help married couples 
“tune-up” their relationship. The program incorporates two sections. The first 
consists of a marriage profile, so instead of each individual in the relationship 
receiving a profile page the married couple is recognized as one in one profile 
page.  The next section of the program includes the wellness program, which is 
similar to mini tutorials based on different topics of marriage. These tutorials 
consist of 12-20 minute videos that are interactive (PR Newswire, Feb. 6th, 
2006). 

One additional feature they recently added to their website was the opportunity 
for homosexual individuals to seek partners from the service. Up until 2010 
eHarmony only catered to heterosexual individuals. As a result of a settlement 
agreement from a lawsuit, eHarmony added a “gay and lesbian dating” category 
to their online dating site. For homosexual individuals seeking partners on 
eHarmony they will be directed to another eHarmony owned website called 
“Compatible Partners.” In order to include everyone, people who classify 
themselves as bisexual will be able to get access to both sites for the same price 
(Kim, 2010). 

Positioning and Brand Personality 



	  
	  

When people think of eHarmony a few things automatically come to mind: Dr. 
Neil Clark Warren (the Chairman and spokesperson for the company), the 
compatibility test and long-lasting successful relationships. Dr. Neil Clark 
Warren is the perfect spokesperson for the company because he not only created 
it but he has been with his wife for over forty years. Next is their compatibility 
test, which is exclusively for eHarmony. No other online dating site has a 
compatibility test as popular and well known as eHarmony and this helps them 
distinguish themselves from the rest of the online dating sites. The final aspect is 
the fact that the site is for individuals who are seeking long-lasting serious 
relationships. Unlike other dating sites eHarmony caters to individuals who a 
interested in online dating for the sole purpose of finding their “true love.” While 
other sites included in the online dating industry were created for people who are 
interesting in dating for the fun of it ,or to make friends. eHarmony positions 
itself as the more serious online dating website (Colker, 2005). 

Current Price, Packaging, and Distribution 

For a person interested in finding their soul mate on eHarmony they have to pay 
a price. Subscribers can pay every month, three months, six months or annually. 
The prices are; $49.99 for a monthly subscription, $99.95 for three months, 
$149.95 for six months, and $249.95 for an annual subscription (eHarmony, 
2012).  Along with these subscriptions customers also have had the ability to buy 
gift subscriptions for the website since 2004. These gift subscriptions are 
available for the same time periods as the regular subscriptions, one month, three 
months, six months or a year. They advertise these subscriptions to loved ones of 
single people (Business Wire, 2004). To enable add-ons on your profile such as 
the calling feature you have to add $5.95 a month to your subscription (PR 
Newswire, 2007). 

Promotions 

eHarmony has used numerous types of advertising strategies to promote the 
company. They rely heavily on their television spots. eHarmony TV commercials 
are known for having Dr. Warren talk while presenting a successful couple’s story 
of their true love. 

In addition to their TV advertisements they also use social media and social 
networking sites to advertise. For example, they have active accounts on both 
Facebook and Twitter that are updated on a daily basis with their Facebook page 
being updated on average three times a day. On these social media sites 
eHarmony attempts to interact with their customers. 

Another way they do this is by holding contests for free subscriptions. For 
example, they will post a photo and the person who comes up with the best 
caption wins a one-month subscription to eHarmony. eHarmony holds contests 



	  
	  

in order for their customers to interact and show their love. One big contest they 
created was for a free honeymoon to celebrate eHarmony’s fifth anniversary. 
They called the competition “The Couple of the Year” and participants had to 
write an essay about their relationship. The winning couple received a free 
weeklong cruise from Princess Cruise Lines (PR Newswire, 2005). 

The next advertising tactic they use is short-term promotions. The first time they 
did this was for National Singles Week in 2006. They let new and old eHarmony 
subscribers view their matches for free from Friday, September 15- through 
Sunday, September 17th. eHarmony will randomly have these promotional 
weekends throughout the year. It is a good way to get single individuals to their 
website and check out the features of the online dating site (PR Newswire, Sept. 
14, 2006). 

	  


